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Problem 1

Only one-third of young
people around the world
are financially literate,
and this figure drops to
below 5% in Africa.
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Problem 2

Financial literacy has
been assigned to a school
curriculum that is
inadequately structured
and underfunded.

Problem 3

Parents often lack the
essential tools to monitor
their children's behavior
and provide appropriate

rewards.
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Interactive education

Ismene offers an interactive
and straightforward approach
to delivering firsthand lessons
on work ethic and financial

decision-making.

Gamification

Ismene develops financial literacy
games for children, designed to
teach important financial
concepts while enabling them to

earn monetary rewards.

Investments

Ismene has completely
integrated into money markets
and various financial
products, allowing parents to
invest for their children using
the money earned from chores.
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PRODUCT &
SERVICE

Ismene is designed to be simple and intuitive,
specifically created with children in mind. The
following three areas are essential
considerations for our value proposition.




Family wallet

All accounts are connected

to a family account. It is
from this account that
parents can add their
children and co-parents.
Additionally, this account
manages the family wallet.

Children’s wallet

Parents can create a wallet for
each child that is tied to the
family wallet. This wallet
gives each cild
indepoendence from the
others for ease of tracking
rewards.

Investment intergration

The family wallet 1s integrated with
various money market products,
allowing parents to guide their
children through different
investment options. This approach
reflects our commitment to hands-on
learning.
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Task setting

We empower parents by granting
them the freedom to create tasks and
define the associated rewards. This
method allows them to concentrate
on what truly matters.
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Task execution

Through their accounts,

i

children can mark off tasks
they've completed. This tracker
1s gamified to maintain their
interest and engagement.

Task Completion

Tasks are marked complete when the
parent approves them on Ismene. Once
approved, the reward is transferred from
the family wallet to the child's wallet.
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R EVE N U E M O D E I_ . Subscription Gateway fees - Advertisement

100

Ismene generates revenue from these

sources.

I.Subscription fees

2. Payment gateway fees
3.Advertising

4.Events and merchandise

Initially, we plan to focus on
leveraging subscription revenue, but
in the long term, we aim to capitalize

on the income generated from

gateway fees.

Quarter 1 Quarter 2 Quarter 3 Quarter 4 Year 1




Ismene functions within both B2B and B2C frameworks.

It can be implemented 1n partnership with educational

institutions, as well as provided directly to parents and

guardians.

parents & Guardians Educational Insitutions

care givers are a primary source of guidance Ismene can be integrated into school

and parenting. This will be our primary curricula. Clearly, we recognize that these
market. institutions represent potential customers.
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SIZE THE MARKET

The global financial literacy market has
experienced a significant growth rate of 22%
CAGR. We plan to capitalize on this trend to

introduce Ismene.

The Total Available Market is assessed on a global
scale, while the Service Available Market and the
Service Obtainable Market are specifically

monitored within the African and Kenyan markets,

respectively.

SERVICE OBTAIN MARKET SERVICE AVAILABLE MARKET TOTAL AVAILABLE MARKET
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CONTACT US

? Valley view office Park- City Park drive

¢

&E{ info@kckglobal.net
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